
earning gre en stars
IPI’s Green Star Exhibitors 

on why sustainability 
is so important to their 

businesses and to 
parking as a whole.

G 
oing green is a hot topic and for good reason—it’s great for the planet, great for public and community 
relations, and it can save money, which is good for the bottom line. IPI recognizes its green supplier 
members each year with the Green Star Exhibitor designation for exhibitors at the IPI Conference & 

Expo, to be held in May in New Orleans, La. (ipiconference.parking.org).

Green Star Exhibitors offer products or services that support 
sustainability goals, linked to the objectives of IPI’s Sustainability 
Framework and the Parksmart certification program for garages 
offered by the U.S. Green Building Council—the people behind LEED.

The Green Star Exhibitor program has enjoyed steady growth 
since its launch, and we wanted to know why exhibitors and supplier 
companies think it’s important. So we asked! Here’s what some of 
them had to say.

Why has your company embraced green or sustainable 
business practices?
David Zeitlin, director of sales, Cambridge Architectural Mesh: It 
begins on a personal level with our employees. Being based on 
Maryland’s Eastern Shore, many of our team members’ families and 
friends work in agriculture and seafood. They take great interest 
in protecting our natural resources, particularly the Chesapeake 
Bay. It’s a primary reason why our company has marketed the 
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sustainable benefits of architectural mesh for several decades, 
long before being green was a trend.

David Waal, founder, Parking Sense USA: Our product by itself 
reduces driving around time in a garage by up to 30 percent. This 
is an enormous reduction in emissions, as well as time savings 
for consumers. Additionally, our system is LED-based and runs 
on low-voltage wiring for additional green benefits. When de-
signing a system it was important to us to have a low carbon 
footprint. It didn’t make sense for us to have a product that 
saves car emissions while running a system that used substantial 
environmental resources.

Jeff Smallidge, PE, LEED AP BD+C, parking consultant, Walker 
Parking Consultants: Walker has embraced sustainable business 
practices because it is the right thing to do for the environment, 

our clients, our employees, and our firm. We have been designing 
sustainable parking facilities for more than 50 years. Walker is 
committed to sustainability, both in principle and in practice. We 
exercise consulting, design, and business practices that meet the 
needs of our clients and employees in an environmentally, socially, 
and economically responsive manner.

What has a commitment to sustainability done for  
your company?
Dean Hill, ASLA, CGP, director of sustainability, greenscreen: green-
screen considers and approaches sustainability as a way to maintain 
market leadership and separate what 
we do from everyone else, not only 
within our own industry offering 
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but as a means across all industries. Sustainability has been 
an excellent vehicle to use as a first-to-market approach, 
and we have always utilized third-party verifications as 
a way to emphasis this approach.

Daniel Shanahan, director of sales and marketing, 
EVSE LLC: Our company has become increasingly aware 
that our products are tethered to a larger ecosystem of 
products focused on climate change. We have recently 
begun recruiting newly graduated engineers who are 
excited about this market.

What’s involved for you in being greener?
Jeff Smallidge: Walker takes pride in staying ahead of the 
curve. One of our key strategic goals is to continuously 
provide industry leadership for quality, value, innovation, 
and best practices for our clients. We strive to be the 
employer of choice, where people are passionate about 
their work, have fun, achieve their full potential, and are 
rewarded for their effective contributions. Being greener 
means that our employees are on the cutting edge when it 
comes to design, research, and trends in the sustainability 
marketplace of ideas. We regularly hold internal seminars 
where the latest trends are discussed, encourage our staff 
to participate in professional organizations that focus on 
sustainability, and strongly support and encourage our 
technical personnel to become both Parksmart Advisors 
and LEED Accredited Professionals (APs). 

David Zeitlin: I am fortunate to have a role in driving 
our research and development efforts. So for me, being 
green is an essential criterion for any new architectural 
mesh product we bring to market. If there is not a di-
rect benefit to sustainability, I ask why not and ask our 
engineering team to take a step back. In today’s design 
environment, construction materials with a green benefit 
are significantly more desirable. As manufacturers, we 
are in a great position to effect each project to the end by 
ensuring that our products offer these attributes along 
with good economics and performance.

David Waal: We started with a green concept and 
design so it’s already part of the fabric of our company.  
Educating our clients and potential clients on how our 
system can help with their initiatives is where we have 
spent a lot of our time.  Everyone talks about being green, 
but they still need education on how they can be green 
in different areas.

What are the biggest rewards of committing to 
sustainability in parking?
Dean Hill: One of the biggest rewards in committing to 
sustainability within the parking industry is that we 
hope to provide leadership and expertise in an area that 
is just being developed and emphasized. greenscreen 
has always supported the commitment and vision of 
design professionals to incorporate low-impact, envi-
ronmentally sensitive building practices and promote 
sustainable design principles. greenscreen has been a 
longtime contributor to USGBC, AIA and ASLA as they 
push forward with sustainable agendas, and we feel that 
continuing an association with the Parksmart program, 
formerly Green Garage Certification, is a perfect exten-
sion of this outreach. 

Daniel Shanahan: Parking has a massive footprint in 
communities around the world, is tied to communities 
and the people who live in them, and parking is tethered 
now to the smart grid, smart cities, smart buildings, smart 
parking, smartphones—each of which is now rooted in 
LEED principals and solutions that reduce carbon and 
greenhouse gases. The reward is in contributing in some 
way to the solution, and in each step taken, parking 
professionals are responding to the call to be responsible 
for the planet in their immediate surroundings.

Where do you think sustainability will grow the 
most in parking and transportation in the next 
10 years?
Dean Hill: The continued advancement of this initiative 
requires a call to move the sustainability conversation 
within the parking industry beyond the single claim 
of energy efficiency. While great strides have been 
made to increase the energy efficiency of the industry, 
there are similar opportunities to be garnered in the 
areas of water conservation, stormwater management, 
biodiversity, and green infrastructure. The incorpo-
ration of living architecture technology can help to 
maximize these opportunities as well as alleviate 
urban environmental conditions such as the urban 
heat island effect.

David Zeitlin: Parking and transportation have the 
opportunity to become more integrated with the en-
vironment and be contributors versus contractors. To 
that end, I think continued advancements in building 

New parking garages are 
being designed with solar 
and electric car chargers, 

with LED lighting. The 
momentum is building, 

and the parking industry 
is responding and 

catching the wave.
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material design will be the key driver in this integration. 
Parking structures have incredible amounts of surface 
area. There is a great opportunity to take advantage of 
this space and use it to manage and harvest energy, reduce 
waste, and contribute positively to the water cycle and 
help regulate air quality. The opportunity is there, and 
I believe the materials industry sees the environmental 
and financial benefits to creating those outcomes.

Daniel Shanahan: It has grown substantially already. 
Parksmart, now part of the USGBC, is just one example. 
Sustainability is mainstream now; it is embedded and 
growing from the federal level to municipal policy. New 
parking garages are being designed with solar and elec-
tric car chargers, with LED lighting. The momentum 
is building, and the parking industry is responding and 
catching the wave.

Jeff Smallidge: Technology will continue to re-shape 
how we approach parking and transportation and will 
also have a tremendous impact on sustainability during 
the next 10 years. Technological innovation is transform-
ing the parking industry, resulting in parking systems 
that are more user friendly, more efficient, and more 
sustainable than ever before.

Why did you decide to apply to be a Green Star 
Exhibitor with IPI?
David Waal: The attendees at IPI are still trying to figure 
out what vendors/products are green and which aren’t.  
We applied for the Green Star Exhibitor to let the different 
attendees be aware of us as a green solution to some of 
their parking issues.

Dean Hill: The Green Star Exhibitor designation was 
a perfect way to differentiate ourselves from the rest of 
the exhibitors and highlighted exactly what we have been 
striving for with our sustainability marketing emphasis. 
We feel that sustainability permeates throughout our 
company and strategies and that being a Green Star 
Exhibitor helps to initiate a dialogue where we can help 
to tell the story. 

Jeff Smallidge: Walker believes 
very strongly in sustainability, both 
in principle and in practice. We ap-
plied to be a Green Star Exhibitor 
to demonstrate our commitment to 
green parking and to support IPI in 
their effort to promote sustainability 
in the parking industry. 

Be a Parking 
Super Hero
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To join these companies and others as 
Green Star Exhibitors at the 2017 IPI 
Conference & Expo in New Orleans, 
visit ipiconference.parking.org/2017.
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